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Culture Matters: A Survey Study of
Social Question-Answering Behavior

Online social networking tools are used around the world by people to ask their friends questions, because friends provide direct, reliable,
contextualized, and interactive responses. However, although the tools used in different cultures for question asking are often very similar,
the way they are used can be very different, reflecting unique inherent cultural characteristics. We present the results of a survey designed
to elicit cultural differences in people’s social question asking behaviors across the United States, the United Kingdom, China, and India. The
survey received responses from 933 people distributed across the four countries who held similar job roles and were employed by a single
aization. Responses included information about the questions they ask via social networking tools, and their motivations for asking
ians online. The results reveal culture as a consistently significant factor in predicting people’s social question and
tural differences we observe might be traced to people’s inherent cultural characteristics (e.qg., their

el chould be comprehensively considered.in designing social search systems.
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Topics of questions:

Travel The question is not urgent

Technology It is fun to ask network

Shopping Aware of my interest

Science Stay socially connected

Restaurants

It is faster

Relationship

Home/Family It is easier

Health/Beauty | didn't know how to search

Search engine won't work

Finance

. | tried web search but did not get answer
Ethics

_ Need subjective opinion
Entertainment

Quality is high
Current events

Personalized answer

Career
From targeted people

Art/Literature
| trust people/answers from my network
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| will get help if I help

To be connected

| enjoy being helpful
Answering is fun

| am an expert

| have time

| am interested

We have good relationship
The asker helped me

| am expected to help
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Answering demotivations:

n Don’t know the answer

| am afraid to be wrong in public

n Have privacy concern

1
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| don’t have time

Not interesting

Don’t know the asker very well

The asker was not very respon-
sive before

Asker is lazy and could have
found the answer
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